Financial inclusion

Over the past 10 years, mobile money has fransformed the face of financial services
in Africa and Middle East as Fhe harnessing of rechnology provided Fhe opportunity
fo “leapfrog” fradifional financial service solufions. This rapidly growing industry has
accelerated financial inclusion, which is a potent enabler of socio-economic
development rhat empowers rhe most vulnerable in society.

We believe that MTN has the pofential fo be a frransformational force in mobile
financial services industry. Hisforically, mobile financial services included basic
money solufions, payments including in-sftore Fill points and remifrances, prepaid
services like elecfricity and dafa, and interoperable mobile wallefs, micro-loans and
micro-insurance. Today, fthe industry supports digifal economies and markeftplaces,
connecfing consumers and businesses in mulfiple ways and we plan fo promote and
accelerate these vast opportunifties.

In 2018, we ouflined our infenftion Ffo achieve growrh by expanding our mobile money
offering from service-based products and basic fransacftions Fo an advanced
services ecosystem. Our fintech business conftinues fo scale and support cashless
and digital economies, and our goal now is fo fransition fo an end-to-end plafform,
creafing a digital markelplace and connecting consumers Fo businesses and
businesses ro businesses. We see fhis as a significant opportunity fo change the
ouflook for affordable, inclusive, understandable and comprehensive financial
services in Africa and the Middle East.
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