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Everyone deserves Fthe
benefits of a modern
connecled life

MTN Core Belief

everywhere you go @



Digital exclusion is
significant in rural
areas...

Of the 1.02B sub-
Saharan populatrion,
60% (612m) live in
rural areas and 43%
(260m) have no
coverage, of those that
have coverage, 85%
(290m) do nof have
infernel access

8% billion

people in sub-
Saharan Africa
(SSA)

Usage gap

Coverage gap

B

o0 (average)

monfthly income
goes Ffo acquire an
entry-level
infernef-enabled
device

of the 1.02 billion live in
rural areas of Sub-
Saharan Africa (SSA)

0

of those in rural
areas have some
fForm of coverage
and 15% have
infernel coverage

D of rthose in rural areas

have a phone buf only
36% of them are
Smarftphones



Al MTN, fo
drive demand
we fFollow the

CHASE

framework
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400 Rural sifes in 9 regions
>280k Rural people

OEM Parftnerships
KalOS (Smart feature phone)
Customer Device Upgrade Program

Aggressive value propositions: Jara wifh
Data, FreeAfrerl, Pulse, Super Sunday...
CVM rargeted campaigns >8m subscribers

Mobile money (MFS)
Voice, SMS & Dafa
Music & Video, Social Media, Gaming

MTN Brighter Lives rollouf /iFesr program
and educational videos
CSR — 24 ICT Centers



Connectivilty : Mobile Financial

Services : Digital Services



A case study from Ghana on
rural connectkiviky

everywhere you go @
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m 44%J J Torfal subscriptions

(Voice). Mobile
penefrafion above
100% mark
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Live inru rgﬂh areas

Of Fhe ~30m
Ghanaians, 44% &g '"30%%{
(13m) live in rural
areas and 34%
(4.5m) of Fhose
have no
coverage

¢

79%

{ Mobile Broadband
Connection
(% penetration)

& >50% . 35%
Smarftphone
Share of

connectlions
— device

Fypes

Sources:
National Communications Authority of Ghana, May 2018
GSMA Intelligence, 2018.



http://www.mobileconnectivityindex.com/
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Traditional

~3years payback

Source: Huawei RuralStar Solution and BP Assumption 2018



Improving Fhe economics of rural connectivity:

MTN-Huawei Initiafive Highlights







Key Enablers and Considerations

B Low population density

(52Y Cost efficiency

Beyond connectivity: MFS ( Parl'nerships)

‘ Low affordabiliry

’ Appetire fFor social invesfment




“If you want fo go fFastk, go
alone. If you want Fo go far,
go fogelther”

#GoodTogelrher



. N

N

,Tha
T

;
i

.
.
nk you... h
r— > YR
: 9




